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C
learwing is certainly no newcomer to the Parnelli Home-

town Hero circle of fnalists, having been here either in 

the audio or the lighting category at least three times be-

fore. They are perhaps best known for Milwaukee’s Summerfest, 

the music festival that goes on for 11 days with 11 permanent 

stages, featuring 800 bands and 1,000 performances from June 

24-July 5. Earlier in June, Clearwing also supported the Spring 

Awakening Music Festival, a large EDM festival in Chicago’s 

Soldier’s Field. Other festivals include the Eaux Claires Festival, 

TomorrowWorld and Summer Set Music Fest. They’ve gone out 

on tour with Sublime with Rome, Australian Pink Floyd and the 

Steve Miller Band, among others.

When it comes to smaller regional companies, Clearwing Milwaukee is on the bigger 

end of the scale, with 12 full-time system techs and four full-time warehouse associates. 

Clearwing has added to its Milwaukee warehouse recently with 48 L-Acoustics K2 sys-

tems, and from DiGiCo, some SD10 and S21s. Otherwise they work with Yamaha PM5Ds, 

M7CLs, QL and CL series and the Midas PRO2. “Our other systems include L-Acoustics K1, 

KARA, KIVA, KUDO and V-DOSC,” says GM Bryan Brunclik. “We also use d&b’s M2 and M4 

and Martin LE700 and LE2100 monitors.”

Brunclik adds they have a new install division. “We’ve recently completed installs at a 

number of theatrical and houses of worship venues,” he says. “Resale is still a large portion 

of our daily business. We also have a service department contributing to external repairs 

for our customer base.”

It all started when owner Gregg Brunclik was a drummer of a band before he moved 

behind the sound console. After spending some time on the road, he started the compa-

ny in his hometown of Milwaukee. “I’m glad to have a lot of good people under the cano-

py,” he says. “The real key to success in this business is repeat business,” he adds, crediting 

Clearwing’s strengths in that regard to its talented staf.
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I
t’s taken a lot of hard work from everyone to get here, 

and there have been hurdles to get over to grow so 

rapidly in an already saturated market,” says Spider 

Ranch Productions owner Alex Moran. “But we put our cli-

ents and their patrons frst, and because of that, they vot-

ed for us and we won the Parnelli Hometown Hero Award 

[for Northwest Region]!” Moran has been at the live event 

biz since he was a 14-year-old kid. “I’m one of the guys 

who has been around long enough to remember that 

when you wanted a sound system, you built it,” he laughs.

Spider Ranch Productions was founded in 2007 and built on the smaller corporate gigs, 

nightclub work, videoconferences; and 

of course, those bar mitzvahs, which he 

proudly says is still a specialty. “We have a 

lot of E-V powered speakers on sticks, but 

then we also have a 16-box QSC Wide-

Line Series.” Other goodies include a VUE 

Audiotechnik al-4 line array system and a 

McCauley MLA6s system. But this year he 

invested in an Outline GTO System that 

includes 30 mains, two GTO-DFs and 16 

GTO Sub Flyables. His console of choice 

is a DiGiCo, but he also has AVID Profles 

and the Yamaha PM5D, “which every 

shop has to have. But the DiGiCo SD8, 9 

and 11’s serve us well.”

He continues to handle audio duties 

for the SF Pride festival. All the stops were 

pulled out for the 13 stages and nearly 

1.5 million people who heard what was 

happening through Spider Ranch-sup-

plied audio gear. Spider Ranch also keeps 

plenty busy with other festivals, includ-

ing the annual Oysterfest in Golden Gate 

Park. Today the company has 10 full-time 

employees.

“We’ve recently done a lot to support 

other companies,” he says. “We had our 

[Outline] GTO up in Spokane to support 

MZW Productions for a Heart concert. We 

were out at the New Orleans Jazz & Heri-

tage Festival to support Outline and Pyr-

amid audio on the Blues Stage, and  last 

week we were in Monterey to support 

Bell Event Services with our VUE AL-4s at 

the Concorso Italiano. We don’t always 

need to be front in center as a company; 

in fact we fnd just supporting other au-

dio providers  broadens the amount of 

work we can accomplish and ultimately 

makes more customers happy in the end.”
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Along with Milwaukee’s Summerfest, Clearwing brought audio reinforcement to Chicago’s Spring Awakening.

Spider Ranch supported the SF Pride Festival, which drew 1.3 million with 13 stages.
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